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The Financial Crisis:
How are You Doing?

ho could have known what lay in wait 
for our economy this fall? To get right 
to the point: business in the second 
half of 2008 is down. 

In our June How’s Business survey, we reported 
that business in the first half of ’08 was good; 15% 
of you even said it was booming. In fact, over a third 
of the booming businesses said sales were up from 
2007, mostly by double-digits! 

So before the election—but after the financial fias-
co that was October—we conducted another [brief] 
survey to find out how you’ve been doing since June 
and how you think the Wall Street debacle will affect 
you in the year ahead.

Now, only 7% say business is booming. None of 
the largest laboratory owners nor any size lab from 
the Pacific states or 
Kentucky, Tennessee, 
Alabama or Mississippi 
say it’s booming either. 

A third of our re-
spondents from those 
states do say, still, busi-
ness is “good.” And, 
whereas 12% of nation-
wide respondents said 
business was “bleak” 
last spring, only 6% of 
you are saying it’s bleak 
now. But overall, for 
most of you, it’s “fair to slow.”

Many of you cited that the lengthy campaign sea-
son contributed to the economic uncertainty, saying 
you look forward to it finally being over. Now it is. 
Whether your preferred candidate won or lost, we’re 
no longer in limbo and that’s a good thing. 

But, because it’s over, the sobering reality of the 
depth and global ramifications of this debacle be-

come clearer by the day. President-Elect Obama 
inherited a massive task: to lead us out of the worst 
financial crisis since the 1930s. It’s going to take time, 
patience and the cooperation of the best economic 
minds to dig us out of this quagmire. 

What Happens Now?
In the face of financial obstacles, we—as busi-

ness owners—can throw in the towel or accept the 
individual challenges we face to find solutions that 
enable us to persevere and overcome. Some of us, in 
fact, may actually prosper as often happens in times 
of great adversity. 

Our survey data gives us a sense of the pulse of 

our marketplace.* As we move into 2009, LMT will 
stay in touch with you and on top of new develop-
ments. LMT has never been a magazine to dwell on 
negativity. We take note and inventory of what’s in 
store and move forward; after all, it’s the only direc-
tion open to any of us.

So we have to start with hope. Hope sustains us 
and gives us purpose. And attitude—particularly

W

“How each of us approaches 
the months ahead will factor 
deeply into how well we and 
our businesses travel down  
the bumpy road.”

– Judy Fishman

How has Your Business Changed  
Since the First Half of 2008?

*To become a participant in LMT’s surveys, e-mail us at surveys@lmtcommunications.com
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